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The product: 
Internet-bank for private clients Alpha-Click has 
a section Transactions History. 
Here clients can find data of income and 
expenses; also, the clients can manually add a 
new operation or a custom category. 

Project overview

My role: 
I’ve worked with a team of two junior UX 
designers that were under the supervision of the 
Alpha bank UX group manager.
I’ve participated in the full UX cycle program 
ranging from target audience study/research to 
low & high fidelity prototype creation, including 
interviews, competitors analysis, empathy maps, 
CJM, and data architecture. 



The problem: 
● future-oriented recommendations
● subscriptions for services and payment 

templates with automatic payment renewal 
in the future

Project overview

The goal: 
● clients in the middle class
● expenses analytics, based on targets: money 

saving and investing free funds in deposits, 
investments, and saving accounts

● KPI:
○ rise in the number of visits 
○ intersection points with clients
○ clientele segmentation testing based 

on routine behavior



Understanding
the user

● Competitors

● User research



Competitors



User research: summary

30 respondents
10 respondents - [ 24 - 35 ]
10 respondents - [ 36 - 47 ]
10 respondents - [ 48 + ]
Young respondents (8 ) inclined to do budgeting via digital services/platforms.
Middle age (4 ) less inclined to do budgeting via digital services/platforms.
Older adults (1 ) are not inclined to do budgeting via digital services/platforms.

Banks have no ability to merge the data from multiple banks. 
The system should suggest category restrictions and investments based on a scientific approach, 
taking into account clients' lifestyles and opinions.

“I perceive budgeting as a hobby or anxiety, but not a lifestyle.”



User research: pain points

I want to see all my 
summaries in one place

Banking 
recommendations are 

general and do not 
consider my lifestyle

I analyze my data in 
Excel as I can’t merge 
data from different 

banks

All my subscriptions are 
managed in different 

places

1 2 3 4



● Digital wireframes

● Usability studies

Starting
the design



Pain 1 

In my solution, the main page is 
designed by analogy with a 
dashboard. Client can track the 
next payments, cancel them, and 
see what is relation of planned 
expenses to the total monthly 
expenses.

Suggestions and Tips section — 
these are personalized banner 
ads designed based on specific 
user queries in the analytics 
section, they are also displayed 
on all scenario pages. I’ll tell 
more about analytics later.

Future Payments section 
offers a quick payment 
option, and the 
Subscriptions section 
enables you to cancel or 
suspend a subscription. 
There is a transition to a full 
list of existing subscriptions.

I want to see all my summaries 
in one place





Pain 2

Analytics provides an 
individual approach to each  
client of the bank, because 
the offers and the ad 
banners that the clients see 
are based on the analysis of 
client’s data and their 
wishes during the validity 
period of the bank offer.

The interface of the section 
is based on light wizard 
principle, where there is no 
rigid binding to steps,  they 
are serve more as 
guidelines in the process 
and it is possible to switch 
independently between 
tabs. Choose what analytics 
you want to watch and click 
the Start button.

Banking recommendations are 
general and do not consider my 
lifestyle



Pain 3

Uploading user data 
from other banks

At the first stage, the data is 
not saved, so this step is 
available in non-periodic 
modes only.
This step is optional.
If user download data, the 
aggregate data is displayed 
on the screen with tags 
showing the data source.
In this case, analytics is 
launched based on the 
aggregate data.

I analyze my data in Excel as I can’t 
merge data from different banks



Pain 4
All my subscriptions are managed 
in different places

There is also a block of close 
payments with fast payment 
ability, transfers, various 
payments.
This table shows the latest 
transactions saved as 
template, they can be sorted 
with or without auto payment.
If auto payment is not 
configured, instead of the 
debiting date, we show the Pay 
button.

In the My subscriptions table, it is 
possible to sort by the frequency 
of debiting; by clicking on a cell, a 
modal window opens, similar to 
the table above.





Usability study

● User-friendly questionnaire
● Analytics entry-point is too high
● Introduce Analytics feature more clearly



What's next?

The goal is to perform following research: 



The growth of clients’ financial well-being and smart budgeting are 
core principles for a mutually beneficial relationship between the 

bank and the client. 

Thank you!


